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National and EU Registration Consulting Center for Geographical Indications, which serves 
under Şengün & Partners Attorney Partnership, is pleased to present its special newsletter 
on geographical indications (“GI”) covering the latest trends and sectoral updates.

GIs play a significant role in Türkiye: they protect the labor and product quality of local 
producers and the rights of consumers, transfer our cultural heritage to future generations 
and contribute to the country’s economic growth and its competitiveness in global markets.

At Şengün & Partners Attorney Partnership, which was founded by Nedim Korhan Şengün 
35 years ago, our team of experienced lawyers leverages our founder’s legal expertise in 
trademarks and patents, his extensive knowledge of GIs and his vision to play an active 
role in the national and international registration processes for GIs and in the resolution 
of disputes arising from the establishment and exercise of GI rights. In this framework, 
we aim to raise awareness among consumers and producers by following the relevant 
developments and sharing our insights in a newsletter.

Nedim Korhan Şengün is the founder of Şengün & Partners Attorney Partnership and the 
National and EU Registration Consulting Center for Geographical Indications. He graduated 
from the Faculty of Law at Istanbul University and got a master’s degree in Journalism and 
Public Relations at the same university’s Faculty of Communication. He manages projects 
regarding M&A, capital markets, and foreign investments. Having pioneered projects and 
activities involving corporations and corporate law, he has also served as an expert in 
intellectual and artistic works law throughout his career. Assuming critical roles in dispute 
resolution, he provides legal counsel to leading domestic and multinational companies 
engaged in fund management, asset management, factoring, media, outdoor advertising, 
automotive, transportation, packaging, and insurance brokerage. With support from Şengün 
& Partners project teams, he also offers legal advice in companies’ management and 
decision-making processes and multinational M&As. To date, he has conducted extensive 
work on industrial disputes, successfully managing numerous collective agreements. As 
for academic work, he gave lectures on Commercial Law and Negotiable Instruments at 
Manisa Celal Bayar University Faculty of Economics and Administrative Sciences.

Nedim Korhan Şengün has dedicated his trademark and patent expertise to a national 
purpose with GIs, thus contributing to GI studies for a long time. He became a speaker 
in the first Geographical Indications Information Seminar held in Bandırma by the Union 
of Chambers and Commodity Exchanges of Türkiye (“TOBB”) and Bandırma Chamber of 
Commerce. At the Local Products Fair (YÖREX) held in Antalya, our booth as the “National 
and EU Registration Consulting Center for Geographical Indications” enabled both our team 
and Nedim Korhan Şengün to connect with numerous chambers of commerce and industry 
and to evaluate their requests.

In this special newsletter inspired by our founder, we have compiled GI updates, regulations 
and best practices. Considering our heritage and cultural diversity, our country still has a 
significant number of products and materials that have not yet been introduced to the 
world. In this context, we are committed to contributing to Türkiye’s well-deserved global 
recognition, preserving local values in an increasingly globalized world, and turning these 
values into economic gains. Hopefully, our newsletter will offer useful and inspiring content 
to achieve these purposes.

Enjoy reading!

Nedim Korhan Şengün

(Founding Partner at Şengün & Partners Attorney Partnership,
Founder of the National and EU Registration Consulting Center for Geographical Indications)

Presented by:
Birgi Kuzumoğlu
(Partner of Şengün & Partners Attorney Partnership,
Coordinator of Şengün & Partners National and EU Registration Consulting Center for 
Geographical Indications)
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Dear Reader,

Şengün & Partners National and EU Registration Consulting Center for Geographical 
Indications is delighted to present the “Special Issue – September 2025” of its “Geographical 
Indications” newsletter.

This month, our articles feature “History and Cultural Significance of Geographical 
Indications” and “Types and Classification of Geographical Indications”.

In “Recent Legal Developments Regarding Geographical Indications”, we cover the key 
legal changes shaping the field.

Our section “Recent News on Business, Chambers and Commodity Exchanges” highlights 
the economic impact of GI products, sector initiatives, and new marketing opportunities for 
producers.

On our pages covering “Recent Developments Regarding Trademarks and Patents”, we 
showcase branding projects uniting TÜRKPATENT and WIPO and strategies to boost the 
international recognition of EU-registered products.

Finally, “Global Developments Regarding Geographical Indications” examines global 
trends, the rising momentum in GI protection, and international cooperation.

Enjoy reading!

Istanbul, September 2025 
Şengün & Partners National and EU Registration Consulting Center for
Geographical Indications
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Article
History and Cultural Significance of
Geographical Indications

Introduction

Geographical indications (GIs) are a form 
of intellectual property that protects 
the qualities and production methods 
of products identified with a specific 
region. They hold great importance 
both economically and culturally. These 
indications represent not only product 
quality but also local knowledge, 
traditions, and collective memory. Today, as 
consumer awareness grows, geographical 
indications gain increasing value, yet they 
in fact have deep historical roots.

GIs from Antiquity to the Present

The concept of GI dates back to the 
civilizations of Ancient Greece, Rome, and 
Egypt. At that time, products originating 
from certain regions were regarded as 
higher in quality and prestige. These 
practices can be considered the earliest 
examples of GIs.

•	 Wine: In Ancient Greece, the wines 
of Chios and Thasos stood out for 
their superior aromas and production 
techniques. They commanded higher 
value solely because of their origin.

•	 Olive Oil: The Attica region gained 
prominence in olive oil production, and 
the product became closely identified 
with it.

•	 Spices and Medicines: In Ancient Egypt, 
certain plants grew only in specific 
regions. As a result, these products 
acquired geographical identity in both 
commercial and medicinal contexts.

These examples show that GIs are not 
merely modern instruments of trade but 
also a historical heritage.

Legal Foundations of GIs
in the Modern Era

GIs gained formal legal status in the 
19th century. The Paris Convention of 20 
March 1883 became the first international 
regulation to define GIs under intellectual 
property rights. The convention aimed 
to protect the origin of products, prevent 
unfair competition, and avoid consumer 
deception.

Afterwards, in Europe, the European 
Economic Community and later the 
European Union (EU) placed GIs at the 
center of agricultural policies and rural 
development strategies. Today, thousands 
of products in EU countries are registered 
as GIs.

GI Practices in Türkiye

Although the concept of GIs remained 
relatively unknown in Türkiye for many 
years, the alignment process with the 
European Union resulted in significant 
progress. The first GI regulation in the 
country was introduced with Decree-
Law No. 555 of 1995. This law granted 
registration authority to the Turkish Patent 
Institute and established a legal framework 
to protect local products.

Today, many Turkish products, including 
Antep fıstığı, Malatya kayısısı and Ezine 
peyniri, are registered as GIs. They have 
gained value both in the domestic market 
and internationally.

National and EU Registration Consulting Center for Geographical IndicationsŞengün & Partners Attorney Partnership
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Global Examples of GIs

One of the best examples illustrating 
the global impact of GIs is undoubtedly 
Parmesan cheese. This hard cheese is 
produced only in Italy’s Emilia-Romagna 
region, specifically in Parma, Reggio 
Emilia, Modena, and partially in Bologna 
and Mantova. It is protected as a GI under 
the name “Parmigiano Reggiano.”

Cheeses produced outside this region 
cannot be marketed as “Parmesan,” even if 
they use the same production techniques. 
Since “Parmesan” is a registered GI, only 
products from the designated region may 
carry the name. Similar cheeses produced 
in countries such as the United States or 
Argentina are sold under general terms 
like “hard cheese” or “Italian-style cheese” 
but cannot display the “Parmesan” label.

Another example is Colombian coffee. 
It is made from Arabica beans grown in 
the country’s high-altitude regions. The 
climate, soil, and traditional harvesting 
methods of the region give the coffee its 
distinctive aroma. The name “Colombian 
Coffee” is protected as a GI, and only coffee 
produced in Colombia can be sold under 
this name. This globally recognized brand 
demonstrates how GIs can transform into 
significant economic opportunities for 
developing countries.

These cases show that GIs are not merely 
quality indicators. They also represent 
cultural identity and economic value. GI 
registration protects the global value of 
the relevant products and enhances their 
reputation.

Conclusion

Throughout history, GIs have been used to 
protect the origin and quality of products. 
In the modern era, they have gained legal 
status and become a vital part of global 
trade. This system supports producers 
and consumers while sustaining local 
cultures and promoting rural development. 
Examples like Parmesan remind us that a 
GI is not just a label—it is a brand and a 
heritage.

Birgi Kuzumoğlu, Partner
Şengün & Partners Attorney Partnership
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Article
Types and Classification of
Geographical Indications

Introduction

Geographical indications (GIs) are 
intellectual property rights that protect 
the qualities of a product identified with 
a specific region and provide assurance 
for both producers and consumers. They 
define the product’s quality, production 
method, and cultural context. However, 
in the GI registration process, determining 
under which type of GI the product will 
be classified is a critical distinction. In 
Türkiye, GIs are categorized under three 
main headings: Protected Designation 
of Origin (PDO), Protected Geographical 
Indication (PGI), and Traditional Speciality 
Guaranteed (TSG). The distinctions are 
explained below with examples.

1. Protected Designation of Origin (PDO)

A product can be registered as a PDO 
when it can be produced only in its specific 
geographical region, and all stages 
of production, processing, and other 
operations take place within that region. In 
this type, the bond between the product 
and its region is particularly strong, both 
physically and culturally.

Examples of products registered as PDOs 
include Malatya Kayısısı, Aydın İnciri, Finike 
Portakalı, Karacadağ Pirinci, Gemlik Zeytini, 
Isparta Gülü, and Taşköprü Sarımsağı.

The characteristic features of these 
products emerge solely in their native 
geographical environment. In other words, 
there is an intrinsic and inseparable link 
between the product and its region.

2. Protected Geographical Indication (PGI)

A PGI is used when at least one
characteristic of the product can be 
attributed to a specific region. If any 
stage of production, processing, or other 
operations takes place in that region, 
and the product can also be produced 
elsewhere, it is registered as a PGI. In this 
type, the bond between the product and 
its region is weaker than in a PDO, but a 
cultural and traditional link still exists.

Examples of products registered as PGIs 
include Hereke İpek Halısı, Erzurum 
Su Böreği, Adana Kebabı, and Antakya 
Künefesi.

PGIs play an important role in protecting 
traditional production techniques and 
regional recipes.

3. Traditional Speciality Guaranteed (TSG)

TSG is used for products that cannot 
be registered as PDO or PGI but still 
require protection due to their traditional 
and regional connections. In this type, 
the product does not need to be directly 
linked to a specific geographical area. The 
key requirement is that the product has 
been recognized for a long period for its 
traditional name, production method, or 
composition.

The requirements for TSG registration can 
be summarized as follows:

•	 The product’s name must have been 
used traditionally in the market for at 
least 30 years.

•	 It must derive from a traditional 
production or processing method, 
recipe, or composition.

•	 It must be made from traditional raw 
materials or ingredients.

Examples of TSG products include Baklava, 
Lokum (Turkish Delight), Höşmerim, 
Pastırma, and Döner.

These products represent Türkiye’s 
gastronomic heritage and play a key role in 
preserving cultural identity.

Conclusion and Evaluation

The accurate classification of various types 
of GIs is crucial both for ensuring a smooth 
registration process and for protecting the 
cultural and economic value of the product. 
PDO, PGI, and TSG each establish different 
levels of regional ties to define the product’s 
identity. This distinction is not only a legal 
requirement but also a strategic step for 
the sustainability of cultural heritage.

Birgi Kuzumoğlu, Partner
Şengün & Partners Attorney Partnership12
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Craft and
Industrial Products 
to Benefit from EU GI 
Protection as of 2025

In early September 2023, the European 
Parliament approved the proposal of the 
European Parliament and the Council 
of Europe for a regulation establishing 
new rules for geographical indication 
(GI) protection for non-agricultural 
products, namely craft and industrial 
products, mirroring the existing GI rules 
for agricultural products. You can access 
the full regulation (Regulation (EU) 
2023/2411) text here. The regulation will 
enter into force 20 days after its publication 
in the Official Journal of the European 
Union (EU), and most of its provisions will 
apply starting 1 December 2025, with a 
few specific provisions taking immediate 
effect. 

The regulation was adopted as part of 
the EU’s alignment with Geneva Act of 
the Lisbon Agreement on Appellations of 
Origin and Geographical Indications, which 
allows GI protection for both agricultural 
and non-agricultural products.

This marks a major milestone for the GI 
protection of iconic craft and industrial 
products such as Bruges lace, Bohemia 
crystal, Murano glass, Solingen knives, 
and Cuban cigars, enabling authenticity 
checks for consumers as well.

Which Products Qualify for Protection?

To be eligible under this regulation, a 
product must fall within the scope of 
“craft” or “industrial” products that meet 
the following criteria: 

•	 Products made entirely by hand, 
with the aid of hand or digital tools, 
or by mechanical means if manual 
contribution plays a significant role;

•	 Products manufactured in a 
standardized way using machines, 
including mass production.

Eligible products must also meet the 
following conditions:

•	 The product must originate from a 
specific place, region, or country;

•	 Its quality, reputation, or other 
characteristics must be essentially 
linked to its geographical origin;

•	 At least one stage of production 
must take place within the defined 
geographical area.

14
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ARTVIN CHAMBER 
OF COMMERCE AND 
INDUSTRY HIGHLIGHTS 
GIS AT JULY ASSEMBLY

Artvin Chamber of Commerce and 
Industry held its July Assembly under 
the chairmanship of Vice President 
Mehmet Uzun. Members discussed and 
finalized agenda items, one of which was 
a planned visit to Marmaris Chamber of 
Commerce and Industry, a sister chamber 
of Artvin Chamber of Commerce and 
Industry. The visit aims to strengthen 
economic cooperation between the two 
regions and foster knowledge exchange 
in shared sectors. Given both regions’ 

strong beekeeping and honey production 
potential, the delegation plans to 
exchange ideas in this respect. Marmaris 
and Artvin are among Türkiye’s leading 
honey production centers, and this visit 
aims to facilitate mutual exchange of 
experience in areas such as production, 
branding, marketing, and quality control 
processes. The assembly also emphasized 
the strategic role of GIs in regional 
development. During the planned visit, the 
parties will review initiatives to protect, 
promote, and commercialize GI-certified 
products from both regions. Key discussion 
points will include the commercialization 
of GIs, export potential, and integration 
with tourism.

16
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“KAPIDAĞ MOR 
SOĞANI” REACHES 
CONSUMERS WITHOUT 
INTERMEDIARIES

Erdek’s GI-certified “Kapıdağ mor soğanı” 
has entered a new phase with the 
first harvest of the season. Thanks to 
efforts coordinated by Erdek Chamber of 
Commerce and the District Directorate of 
Agriculture, producers can now sell directly 
to consumers without intermediaries. 
Previously limited by marketing challenges 
and low profits, producers now sell at 
fair value and receive faster payments. 

Only certified producers are permitted to 
sell directly, with their products subject 
to inspection. As a result, Kapıdağ mor 
soğanı has secured shelf space in national 
retail chains without intermediaries. 
Additionally, an application for EU GI 
registration has been completed to raise 
the product’s visibility in Europe. The 
inclusion of women’s cooperatives in the 
initiative has been positively received in the 
region. Authorities have also announced 
upcoming social responsibility–oriented 
plans to further support local producers.

MILAS PRODUCTS 
INTRODUCED TO
THE ARAB MARKET

On 7 July 2025, the Milas Chamber 
of Commerce and Industry (MITSO) 
represented Milas at the highest level 
during the 6th Turkish-Arab Chambers of 
Commerce and Industry Board Meeting 
held in Izmir. Reşit Özer, MITSO Chair 
and TOBB Foreign Affairs Commission 
Member, presented Milas’ economic and 
cultural assets to Arab delegates.

In meetings with chamber presidents and 
representatives from various Arab countries, 
Özer highlighted Milas’s rich agricultural 
output, growing industrial base, vibrant 
trade potential, and deep-rooted history 
and natural beauty. Discussions focused 
on deepening economic ties between 
Türkiye and Arab nations, identifying new 
areas for cooperation, and expanding 
bilateral investment opportunities. Özer 
particularly emphasized the export 
potential of Milas’s GI-registered olives 
and olive oil in international markets.

At the close of the meeting, MITSO gifted 
Arab guests with a curated selection 
of Milas’s GI-certified olive oil, “yağlı 
zeytin”, and olive oil soap, along with 
local specialties such as fish, “bal helva”, 
and Turkish delight. 

National and EU Registration Consulting Center for Geographical IndicationsŞengün & Partners Attorney Partnership
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TTSO PRESIDENT ERKUT 
ÇELEBI EMPHASIZES 
STRATEGIC VALUE OF GIS

President of Trabzon Chamber of 
Commerce and Industry (TTSO), Erkut 
Çelebi, underscored the importance 
of GIs in boosting the international 
recognition of local products. “At TTSO, 
we are actively working to increase the 
number of GI-certified products from 
Trabzon,” he said. “We believe this will 
also contribute to gastronomy tourism. As 
we’ve always stated, our goal is to achieve 
EU GI registration for our products.” 
Çelebi attended the panel “The Role of 
Technology in the Food Industry and the 
Export Journey” held at the F İstanbul 
2025 Food & Beverage and Processing 
Technologies Fair in Istanbul. Moderated 
by Akif Budak and Özlem Mekik, the panel 
also featured speakers including Erhan 
Yılmaz, Mayor of Kemalpaşa (Artvin), Fatih 
Gökdere, President of Tokat Chamber of 

Commerce and Industry, Murat Kırlangıç, 
President of Amasya Chamber of 
Commerce and Industry, and Chef Selim 
Yeşilpınar. Highlighting the significance 
of GIs in the food sector, Çelebi said, 
“Trabzon currently has 14 registered GIs, 
nine of which are food products, such 
as Akçaabat Köftesi, Arsin Foşa Fındığı, 
Hamsiköy Sütlacı, Sürmene Pidesi, Tonya 
Tereyağı, Trabzon Kuymağı, Vakfıkebir 
Ekmeği, Vakfıkebir Külek Peyniri and Yomra 
Elması. TTSO holds the GI registrations for 
Akçaabat Köftesi and Trabzon Kuymağı. 
We also support all institutions working 
on GIs. Our efforts continue for other 
iconic products like baklava and ice cream. 
Our aim remains clear: securing EU GI 
registration for Trabzon’s unique products. 
All companies represented at our stand 
produce GI-certified goods. Raising 
international awareness of these products 
will enhance gastronomy tourism, which is 
why we place strong emphasis on GIs.”

21
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TURKPATENT and WIPO 
Launch Joint Branding 
Project for GI-Certified 
Products

President of the Turkish Patent and 
Trademark Office (TURKPATENT), 
Muhammed Zeki Durak, announced a new 
joint project with the World Intellectual 
Property Organization (WIPO) to support 
the branding of Türkiye’s GI-certified 
products in the European market. Türkiye 
continues to strengthen its position globally 
with a growing number of registered GIs 
and accelerated branding efforts.

Speaking to an Anadolu Agency (AA) 
reporter at the Local Products Fair 
(YÖREX) in Antalya, featuring specialties 
from 72 provinces, Durak emphasized the 
significance of GI registration in preserving 
Türkiye’s cultural heritage and diversity.

Referring to the institution’s significant 
efforts in this area, Durak said, “While 
there were only 69 registered GIs during 
the first 10 years of protection after 1995 
in Türkiye, this figure rose to 105 between 
2005–2015, and to 1,328 between 2015–
2023. As of today, Türkiye has 1,639 GI 
registrations, placing us second globally 
after China. This reflects the richness of 
our country.”

Durak noted that 600 additional products 
were still in the application phase and 
highlighted the collaborative efforts of 
relevant institutions in expanding GI 
protection.

Durak also underlined the institution’s 
ongoing efforts to secure EU GI registration 
for local products. 

Stating that TURKPATENT was not only 
filing applications but also providing 
technical assistance through its experts to 
those preparing applications for products’ 
EU registration, Durak added that the 
number of Türkiye’s EU GI registrations 
rose from 8 in 2022 to 27 in 2025, with 
two more expected by year-end.

Durak stressed that increasing the number 
of registered products alone was not 
enough, and branding must be prioritized, 
stating, “We will implement a joint project 
with WIPO to enhance the branding of 
our EU-registered products in Europe. 
This initiative will address all elements 
of branding from quality standards to 
packaging. Our goal is to boost the global 
recognition and market value of EU GI-
certified products from Türkiye. We aim to 
build impactful branding success stories 
and help producers generate higher added 
value.”
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WIPO: The International 
GI Community Celebrates 
the 10th Anniversary of 
the Geneva Act on July 10

On July 10, WIPO celebrated the 10th 
anniversary of the Geneva Act of the Lisbon 
Agreement with a special side event held 
during the 2025 WIPO Assemblies.

The event featured contributions from 
several oriGIn members, who showcased 
products bearing GIs.

As is well known, the Geneva Act enables 
producers of appellations of origin (AOs) 
and GIs to protect distinctive geographical 
names across multiple jurisdictions 
through a single registration procedure 
and a unified fee system. The Act currently 
covers 60 jurisdictions.

oriGIn continues to strongly support the 
Geneva Act as a modern and flexible tool 
that plays a vital role in strengthening 
GI protection globally, especially for the 
benefit of small producers and SMEs.

For more information and access to the 
text of the Geneva Act, please visit: https://
www.origin-gi.com/web_articles/world-
intellectual-property-organization-wipo/
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